
 Crafting Your Brand Story Using Hero’s Journey Storytelling

Step 1: Define Your Hero

Who is the protagonist of your brand 
story? (This could be your brand itself 
or your customer.)

What are their characteristics, goals, 
and challenges?

Identify the stages of the Hero’s 
Journey (e.g., the Call to Adventure, 
Crossing the Threshold, Trials, and 
Tribulations, etc.).

How does your hero’s journey align 
with these stages? What challenges 
do they face, and how do they 
overcome them?

This worksheet guides you in crafting your brand’s story inspired by the Hero’s Journey. Start by 
describing your hero - their traits, aims, and obstacles. Then, plot their journey following the stages 
of the Hero’s Journey. Write a concise summary highlighting major events and changes. Use visuals 
to enhance your story and weave your brand message throughout. Polish your narrative based on 
feedback, and decide how you’ll share it.

Step 2: Map Out the Journey



Step 3: Craft Your Narrative

Write a brief summary of your hero’s 
journey, focusing on key milestones 
and transformations.

How does your brand or product play 
a role in aiding the hero’s success?

What emotions or values do you want 
your audience to associate with your 
brand through this story?

Consider visual elements, such as 
images or videos, that can enhance 
your storytelling.

Step 4 : Bring It to Life

How can you integrate your brand 
message and tagline seamlessly into 
the narrative?



Review your story and gather 
feedback from others.

Determine the channels through 
which you will share your brand 
narrative (e.g., social media, website, 
advertisements).

Are there any areas that need 
clarification or enhancement? Make 
adjustments accordingly.

How can you engage your audience 
and encourage them to become a 
part of your brand story?

Step 5: Iterate and Refine

Step 6: Share Your Story



Crafting Your Brand Story Using Origin Storytelling

Step 1: Reflect on Your Origins

What inspired the creation of your 
brand? Share the story of how it all 
began.

What were some of the challenges or 
obstacles you faced in the early days?

Outline the significant milestones and 
achievements in your brand’s history.

How have these experiences shaped 
your brand’s identity and values?

This worksheet helps you create your brand’s origin story. Start by recalling what inspired your 
brand and the hurdles you overcame. Identify key milestones that define your brand’s journey and 
how they shaped its identity. Share your mission and explain how your origin story supports it. 
Think about how your audience connects with your story and how to convey its values genuinely. 
Lastly, consider what you want your audience to do after hearing your story and how storytelling 
can foster their engagement and loyalty.

Step 2: Highlight Your Journey



Step 3: Share Your Mission

What is the mission or purpose 
behind your brand?

How does your origin story reinforce 
and align with your mission?

How do your origin story’s values 
resonate with your audience, and how 
will you communicate this?

Consider how your audience can 
relate to your brand’s journey.

Step 4: Connect with Your 
Audience

What aspects of your story resonate 
with their values or experiences?



Stay true to your brand’s story and 
values in all communications.

What actions do you want your 
audience to take after hearing your 
brand story?

How can you authentically weave 
your origin story into your marketing 
efforts?

How can you leverage storytelling to 
inspire engagement and loyalty?

Step 5: Incorporate Authenticity

Step 6: Inspire Action
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